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The study on the evaluation of traveling e-commerce is quantitative analysis 
which establishes evaluation index system based on some particular theories and 
chooses reasonable evaluation methods, so as to find the key affect factors of 
traveling e-commerce and evaluate them by calculating their scores. The domestic 
study on the evaluation of traveling electronic commerce is on the starting stage 
mainly in the field of website function, and the evaluation methods are not standard. 
This paper use fuzzy comprehensive evaluation method to evaluate traveling 
e-commerce. The traveling e-commerce still can’t be defined scientifically and fully 
and its key affect factors also need further discussion, for this reason the evaluation 
of traveling e-commerce can’t be calculated accurately. However, the fuzzy 
comprehensive evaluation method can solve this problem by approaching the 
accuracy.  
This paper firstly summarizes the domestic and international study trends in 
evaluation of e-commerce and traveling e-commerce, and then put forward this 
paper’s research method and ideas. This paper then introduces the fuzzy 
comprehensive evaluation method and analyzes its application in the evaluation of 
traveling e-commerce. The core parts of this paper are establishing index system of 
traveling e-commerce based on value creation theory, and choosing CTRIP and 
ELONG as the empirical research objects so as to verify the feasibility of the factor 
analysis-fuzzy comprehensive model. This paper finally calculates the result of fuzzy 
comprehensive evaluation of CTRIP and ELONG，analyzes the key affect factors of 
traveling e-commerce and puts forward consulting opinions for the developing 
strategies of these two companies. This paper uses empirical research method which 
combines the factor analysis and fuzzy comprehensive evaluation method, integrates 
theory with practice, and combines objective and subjective analysis method.  
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第 1 章 引言 
 1
第 1 章 引言 
1.1 研究背景和研究意义 
1.1.1 研究背景 
旅游电子商务的概念始于 20 世纪 90 年代， 先由瑞佛·卡兰克塔（Ravi 
Kalakota）提出。中国旅游网站的建设 早可以追溯到 1996 年，真正基于互联
网的旅游网络直到 1997 年后才出现。此后在短短的几年时间内，旅游互联网站
和旅游频道已发展到 600 多个，成为旅游业内发展 快、资本 密集、科技含
量 高的新兴产业群[1]。 
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